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9to5, National Association of Working Women 
 

AIDS United  
 

Big Brothers Big Sisters of America 
 

Center for Law and Social Policy 
 

Child Welfare League of America 
 

Cities For Progress, the Institute for Policy 
Studies  

 
Community Action Partnership 

 
Council for Opportunity in Education  

 
Disciples Center for Public Witness 

 
Disciples Justice Action Network 

 
Faithful Reform in Health Care 

 
Families USA 

 
Food Research and Action Center 

 
National Alliance to End Sexual Violence  

 
 
 

National Association for the Education of Young 
Children 

 
National Collaboration for Youth 

 
National Council of Jewish Women 

 
National Head Start Association 

 
National Human Services Assembly 

 
National Low Income Housing Coalition  

 
National Priorities Project 

 
National Skills Coalition  

 
NETWORK, A National Catholic Social Justice 

Lobby 
 

RESULTS: The Power to End Poverty  
 

SparkAction 
 

United for a Fair Economy 
 

United Way Worldwide 
 

YWCA USA 

 

Thanks to all of our Co-Sponsors:  





Melissa Boteach 
  

Half in Ten: The Campaign to Cut Poverty in 
Half in Ten Years 

 
Moderator 



Abby Levine 
 

Legal Director, Advocacy Programs  
 

Alliance for Justice 



Marylou Beaver 
 

New Hampshire State Director 
 

 Every Child Matters 



Lobbying and Election-
Year Issues 

for 501(c)(3)s 
                                                    



501(c)(3) 501(c)(4) 

Examples 

Tax  
Treatment 

Lobbying 
Activities 

Electoral 
Activities 

Alliance for Justice 
Every Child Matters 

 

LCV Education Fund LCV 

AFJ Action Campaign 
PLAN Action Fund 

Donations tax-deductible 

 Tax-Exempt 

Private Foundation grants 

 Tax-Exempt 

 
Limited 

 

Unlimited 

Cannot support or  
oppose a candidate 

for office 

Secondary activity 

Follow federal and  
state election law 



Organizing 

Public 
Education 

Educate 
Legislators 

Nonpartisan 
Voter Ed. 

PARTISAN 
POLITICAL 

LOBBYING 

Get to Know 
Legislators 

Educational 
Conferences 

Research 

Lobbying 
Exceptions 

Organize 
a Rally 

Training 

Regulatory 
Efforts 

Litigation 

What is ADVOCACY? 



Nonprofits  
can and should 

ADVOCATE 
and LOBBY 
for 
POLICY 
CHANGE! 



 INSUBSTANTIAL PART TEST 

1. Default test 

2. What is “insubstantial”? 

3. Lobbying not defined 

4. Activities-based 

5. Penalty 

    or 

 501(H) EXPENDITURE TEST 

1. One-time election – IRS Form 5768 

2. Dollar-based limits 

3. Expenditures only 

4. Definition of lobbying 

5. Penalty less severe 

How much 

LOBBYING? 



ANNUAL EXPENDITURES OVERALL LOBBYING LIMIT 

$500,000 or less 20% 

$500,000 to $1 million $100,000 +15% of excess over 
$500,000 

$1 million to $1.5 million $175,000 +10% of excess over 
$1 million 

$1.5 million to $17 million $225,000 + 5% of excess over 
$1.5 million 

Over $17 million $1,000,000 

1. Calculate organization’s 

2. Overall lobbying limit   

3.  Grassroots lobbying limit is 25% of overall limit 

“Exempt Purpose 
Expenditures” 

LOBBYING LIMITS under 501(h) 



No support or 
opposition for 
CANDIDATES 
running for 

PUBLIC OFFICE 





NONPARTISAN 
Electoral Activities 

Issue Advocacy  

Advocating for organization’s 
issues during election year  

Voter Education  

Educating voters in a nonpartisan 
way about candidates 

Voter Registration 

Registering historically under-
represented groups 

Doing More! 

Ensuring partisan activities are 
not attributed to the organization    



 FACTS and CIRCUMSTANCES  



 LOBBYING  
or advocacy campaigns 

 

ISSUE 
ADVOCACY 

Lobbying/ 
Advocacy 

Campaigns 

 

Criticizing 
Incumbents 

 

Legislative 
Scorecards 

 

Candidate 
Education 

 



CRITICIZING 
INCUMBENTS 

 

Focus on 
Legislative Issues 

 

Continue Ongoing 
Criticism 

 

Don’t Criticize 
Personal 

Characteristics 

 



 

 

 

CANDIDATE 
EDUCATION 

 

Offer to all 
 

Use only what is 
already gathered 

 
Only create new 

information if 
organization has 
reason to do so 

 

 

 

 

CANDIDATE  
Education 



 

 

VOTER 
REGISTRATION 

No Reference   
to Party/Candidate 

 

No Suggestion of 
who to Vote for 

 

Make Service 
Available to 
EVERYONE 

 

Targeting for 
NONPARTISAN 

reason 

 

 

 
VOTER REGISTRATION  

& GOTV 



Neither the League of 
Women Voters Education 
Fund nor any of its partners 
takes any position on or 
expresses any preference 
about the issues or 
candidates displayed on this 
site. The League of Women 
Voters does not support or 
oppose candidates or 
political parties. 

DISCLAIMERS 



QUESTIONS 
 

Unbiased questions 
 

Open-Ended 
Questions 

 
Distribute to all 

candidates 
 

Broad range of 
issues 

 
No Pledges 

 
FORMATTING 

 
No editing 

 
Present responses 

equally 
 

Disclaimers 

  
 



QUESTIONS 
 

Unbiased questions 
 

Broad range of 
issues 

 
FORMAT 

 
 Invite all Viable 

Candidates 
 

Fair Rules 
 

Impartial 
Moderator 

 
Unbiased Audience 

 
Equal Opportunity 

 
No Contextual 

Favoritism 

  
 

 
DEBATES & FORUMS 



CANDIDATE  
APPEARANCES 

 

Equal opportunity 
required 

 
 

No contextual 
favoritism  

 
 

Invite all viable 
candidates  

 
  
 CANDIDATE  

Appearances 



APPEARANCE 
UNRELATED TO 

CANDIDACY 
 

Awards & Policy 
Updates 

 
No Equal 

Opportunity 
Required 

 
Avoid Mentioning 

Candidacy  
 

Don’t Time to 
Coincide with 

Election 
 

Disclaimers and 
Letters  

  
 

Appearance  
UNRELATED  
to Candidacy 



INDIVIDUAL 
Activities 

Doing MORE! 
 
 

Individual 
Activities 

 

Business Dealings 

 

Post-Election 
Activities 

 



WEST COAST 
Alliance For Justice 

1611 Telegraph Avenue 
Suite 1006 

Oakland, CA 94612 
510-444-6070 

EAST COAST 
Alliance for Justice 
11 Dupont Circle, NW 
2nd Floor 
Washington, DC 20036 
202-822-6070 

advocacy@afj.org 
866.675.6229 
www.afj.org 

 



Insert poll questions 

before Q and A 



 
 
 
 
 
 

Electoral 
Activities for 
Non-Profits 



Find Partners 



Who 
shares 

common 
issues? 

•Children’s  
Groups 
•Senior Groups 
•Labor 
•Faith Based 
Groups 
•Health Based 
Orgs. 
•Education Orgs. 
•College Groups 
 

Think outside of your silos!! 



 Enlist the Voters and Build 

your Base 



Ways to Reach the Voters 

 



Enlist 
prominent 

allies in 
your state 
to deliver 

your 
message 

Elected Officials, Business Leaders, Members of the Armed Forces…….  

 



Provide Training 



Communicate  



Media 
 LTEs and OpEds 

 Call in to Radio Shows 

Social Networks and E-Mail 
 Blogs 

 Twitter 

 Facebook 

 Newsletter 

Web Sites 
 List Issues 

 Post Candidate Responses to 
Questionnaire 

 Post Candidate Events 

 



Make sure 
your 

supporters 
know the 
questions 
to ask the 
candidates 



Take your 
message to the 

candidates. 



   Visibility 



Candidate Forums 

• We partnered 
with the 
University of 
NH to hold 
issue 
centered 
single 
candidate 
forums. 
 



Invite the 
candidates 
to your 
program. 



Create a Candidate 
Questionnaire 

• What changes would you make to the Affordable 
Care Act and State Children’s Health Insurance 
Program to guarantee that the 8 million children 
currently uninsured will receive coverage when the 
law is slated to be fully implemented in 2014? 

• 20,000 children in New Hampshire receive support 
from the Social Security program, either through 
payments for disability or survivor benefits when a 
parent has died. What are your proposals to secure 
the future finances of this program and how would 
that impact children who benefit from the program? 



Targeted Paid Advertising  



For More Information Please Contact: 

1023 15th Street NW 
Washington, DC 20005 

202-223-8177 
www.everychildmatters.org 



 



 



 



Your State’s Hunger Bill  



What’s at Stake – by congressional district  



 



Shaping the conversation: Influential 
Infographics 



Half in Ten Grassroots Toolkit 

Toolkit includes:  
• Event ideas to release the indicators in your 

community 
• Sample Letters to the Editor, Action Alerts and 

Talking Points 
• Sample 501c3 questions to ask at candidate 

forums 
• Tips for collecting personal stories to put a human 

face on the data  
• Tips for participating in events with elected 

officials, getting media attention, and leveraging 
social media 

• Key resources for new activists on safety net 
programs 101 and the federal legislative and 
budgetary processes 



Resources after the 
Webinar 

http://www.chn.org/save4all/501c3.html 

http://www.chn.org/save4all/501c3.html


Thanks! 


